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FESTIVAL MARKET REPORT 2022

Census data gathered from 7,000 festival-goers on their experiences and interactions with festivals in 2022.

Questions? Contact charlie.mitchell@cga.co.uk

WHO IS THE FESTIVAL GOER? !
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AGE
18-24 [ 129

35-44 [ 6%

45-54 21%
55-64 9%
65+ 9%

26-34 |, 22%

ONLY 14% OF
FESTIVAL
GOERS
ATTENDED
FESTIVALS
OUTSIDE THE UK
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TOP 5 REASONS PEOPLE
WOULD ATTEND A
FESTIVAL IN 2023

A HIGH QUALITY LINE UP - 18%

A GREAT HEADLINER - 16%

A GREAT HEADLINER - 16%

FRIENDS / FAMILY ATTENDING - 15%

F THE FESTIVAL WAS MORE LOCAL - 8%

HOW FAR IN ADVANCE DID THEY BUY TICKETS?

\ A

EARLY BIRD OFFERS PROMPTED THE
MOST PURCHASES IN 2022, WITH
ONLY 9% OF ATTENDEES BUY TICKETS
LESS THAN A MONTH IN ADVANCE

ONE WEEKIN
ADVANCE 2%

ON THE
DAY 1%

ONE MONTH IN
ADVANCE 5%

THREE MONTHS IN
ADVANCE 12%

SIXMONTHS IN ADVANCE 22%

TOP 5 REASONS PEOPLE
WOULD NOT ATTEND A 2023 PLANS
FESTIVAL IN 2023

THEY ARE TOO EXPENSIVE - 19%

THE COST OF LIVING CRISIS - 14%

56% OF PEQPLE PLAN TO VISIT
A NEW FESTIVAL THIS YEAR i !

DON'T ATTEND A FESTIVAL EVERY YEAR - 13%

ONLY 2% OF PEOPLE ARE DEFINITELY NOT
ATTENDING A FESTIVAL THIS YEAR, AND
81% ARE PLANNING ON ATTENDING MORE
THAN ONE FESTIVAL!

PATH TO PURCHASE

PRIORITISING OTHER HOLIDAYS - 12%

PRIORITISING OTHER EXPERIENCES - 9%

THEY BOUGHT TICKETS...

AFTER THE HEADLINERS WERE ANNOUNCED
WHEN EARLY BIRD TICKETS WENT ON SALE
WHEN MY FRIENDS BOUGHT THEIRS

WHEN THE FULL LINE-UP HAD BEEN RELEASED
WHEN THERE WAS AN EARLY-BIRD OFFER

AYEAR IN ADVANCE 28%

THE MAJORITY OF FESTIVAL
GOERS THOUGHT TICKET

NINE MONTHS IN
ADVANCE 19%

PRICES WERE ABOUT RIGHT

WHERE DID THEY
BUY FESTIVAL
TICKETS?

ticketmastere SeeTICKETS eventbrite »TickeTuNe gskiddle

45%

23% 20% 1% 12%
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REDUCING
ENVIRONMENTAL IMPACT?
ACTIONS AROUND DRINKS HOW MANY UK FESTIVALS
PACKAGING WERE THE DID FESTIVAL GOERS
ATTENDED THIS YEAR?

MOST COMMON WAY OF REDUCING

ENVIRONMENTAL IMPACTS.
RECYCLING BINS, WATER STATIONS AND
PROMOTING BETTER BEHAVIOURS WERE
THE MOST REQUESTED ACTIONS.

CAR SHARES WERE

THE MOST POPULAR
METHOD OF TRAVEL
TO A FESTIVAL, WITH

69%

59%

OF ATTENDEES SPENT

OF PEOPLE
ATTENDED MORE
THAN ONE
FESTIVAL IN 2022

TRAIN THE MOST
POPULAR PUBLIC
TRANSPORT OPTION.

BETWEEN £50 AND £200
BEFORE ATTENDING A
FESTIVAL

AROUND 60% 81%
UF PEUPLE SPENT OVER of people expect festivals to
£100 AT EACH FESTIVAL tackle their environmental

impacts

719%

of festival goers are
concerned about the wastage

MAKEITRAINI ™
OVER 50% OF ATTENDEES P

SUSTAINABILITY ATTITUDES

11%

of festival goers do not care
about the environmental
impact that festivals create

08%

of festival goers are more likely to
attend if a festival promotes that it
has a low carbon footprint

DIDN'T SET A BUDGET FOR

FESTIVAL SPENDING. TRAVEL METHODS USED TO GET TO FESTIVALS IN 2022
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50 0F FESTUALGLER THIKSOUID QUALTY T THE FESTIVAL EXPERIENCE

THE MUSIC

THE ATMOSPHERE

HANGING OUT WITH MY FRIENDS

THE SENSE OF ESCAPISM

NEW AND UNIQUE EXPERIENCES

DRINKING WITH MY FRIENDS

WHAT THEY "LOVED MOST
ABOUT FESTIVALS IN 2022

ﬂ A TRYING NEW FOOD / DRINKS
0% 5% 10% 15% 20% 26% 30%
11%

U SAID THE AVAILABILITY OF GOOD TOILET & SHOWER
/ 0 FACILITIES WAS AN IMPORTANT FACTOR WHEN

CHOOSING A FESTIVAL MEETING NEW PEOPLE

’_\mm

.. AND WHAT THEY HATED
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19% OF PEOPLE WERE
IMPRESSED BY A DIVERSE

FOOD AND DRINK PRICES WERE THE BIGGEST
DOWNER FOR ATTENDEES, FOLLOWED BY
QUEUES AND BAND CLASHES.

SELECTION OF FOOD AND
DRINK STALLS

WHAT WAS IMPORTANT WHEN
CHOOSING A FESTIVAL?

PREVIOUS EXPERIENCE AT SAME EVENT - 60%
OVERALL LINE-UP - 50%

THE EVENT'S REPUTATION - 43% CONNECTING WITH FRIENDS
THE HEADLINERS - 39% ) AND LIKE-MINDED PEOPLE

THE PRICE OF TICKETS - 34% WAS A MAJOR FACTOR WHEN
THE PRICE OF FOOD AND DRINK - 15% CHOOSING A FESTIVAL FOR A
WHO OWNS THE FESTIVAL - 12% WHOPPING 49% OF PEOPLE

I D E AL S I Z E 0 F FEST I V AL FESTIVAL GOERS PREFER A SMALLER EVENT, WITH FESTIVALS WITH AN ATTENDANCE OF 5000 - 10,000

= PEOPLE BEING THE MOST POPULAR. ONLY 4% PREFERRED AN EVENT WITH 50,000 + ATTENDANCE
FEWER THAN 1,000 PEOPLE 4%
1,000 - 5,000 PEOPLE 17%

=ije
=]

5,000- 10000 PEOPLE 2%
10,000- 20,000PEOPLE  17%
| 20,000-30,000PEOPLE 9% |

| 50000-75000PEOPLE 2% |
'ﬂ‘ 'HI w Iﬂ\ w 'ﬂ‘ rﬂ‘ ' MORE THAN 75,000 PEOPLE 2% |




~— HAVE YOU EVER HEARD OF NFT'S?
TECH (NON-FUNGILBLE TOKENS)

YES, AND | WOULD BE LIKELY YES, AND | WOULD BE
\ P TO USE THEM AT FESTIVALS UNLIKELY TO USE THEM AT
h\% , FESTIVALS

08%
OF FESTIVAL
GOERS THINK TECHNOLOGY

NO,
NEVER HEARD OF
THEM

ADVANCES WILL HAVE A
POSITIVE IMPACT ON FUTURE
VISITS TO FESTIVALS

DESPITE INCREASES IN THE COST OF LIVING, 2022

ATTENDEES STILL INTEND TO ATTEND FESTIVALS
[ THIS YEAR, WITH LESS THAN 1% SAYING THEY

[ 0 WOULD NOT ATTEND

THE COST OF LIVING

92%

OF PEOPLE SAID

THEY WERE IMPACTED
BY INCREASED
COST OF
LIVING

AT
4

8% 1
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" © LESSONALCOHOL * .+ EVENT(S) INSTEAD ~ /
32[]/0 < TOSAVEMONEY /
WILL DELAY
THEIR DECISION o

ON WHETHER T0 0

ATTEND ANY UK 23 / \

FESTIVALS IN 2023 b ATTEHD 01 16%
WILL ATTEND A UK FESTIVAL FOR A DAY

FEWER FESTIVALS
IN 2023 RATHER THAN FOR THE WHOLE WEEKEND



FESTIVAL ATTENDEES WERE PRETTY
IMPRESSED WITH THE FOOD AND DRINK
SELECTION IN 2022, WITH 61% RATING
THE DRINKS CHOICES AS G0OD OR

EXCELLENT, AND 70% RATING THE
FOOD CHOICE AS GOOD OR
EXCELLENT

o ®
HOW DID THEY RATE
THE FOOD & DRINK
CHOIGE AT

FESTIVALS IN

30%

20227

25%

THEY WERE LESS
IMPRESSED BY THE
PRICES OF FOOD AND

DRINK AT FESTIVALS

FOOD & DRINK

IN 2022, WITH 65%
RATING THE FOOD
PRICES AS A LITTLE
STEEP OR A TOTAL
RIP-OFF, AND 76%
RATING THE PRICE OF A
DRINK AS STEEP OR A
RIP-OFF!

o
o,
AND HOW DID
THEY RATE THE
FOOD & DRINK
PRICES AT
FESTIVALS
IN 20227

55%
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40%
35%
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10%
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5% "~
EXCELLENT  GOOD 0K POOR AWFUL VERY REASONABLE ~ ABOUTRIGHT ~ ALITTLE STEEP A TOTAL RIP-OFF
sgfg‘g}?gﬁ OF FESTIVAL GOERS WANT MORE
FOOD ON £ BANG FOR THEIR BUCK, WITH
FOOD & DRINK: LELREUE  MEAL 6 DRINK FOOD AND DRINK DEALS AND
5 MOST WANTED DEALS - 45% FREEBIES TOPPING THE LIST OF
IMPROVEMENTS IMPROVEMENTS ON BOTH FOOD & DRINK AND
FESTIVAL EXPERIENCES. WIFI AND UNIQUE
FOR FESTIVALS
EXPERIENCES ARE ALSO AMONG
IN 2023 FREE PUBLIC P
WHFIINTHE  DISCOUNTS ON THE IMPROVEMENTS PEOPLE N
viciyoF - GROUP DRDERS ARE LOOKING FOR. ~
THE BAR - 29% ! °
DISCOVERY
e — o WHAT WOULD MOST IMPROVE THEIR
0% ¢ m— s oy . EXPERIENCE AT FESTIVALS?
49% PARTIES ART/GLITTER BARS TUNERS AHD
0% b AU/ UNIQUE ENTERTAINMENT T —— ;;&TFLES
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CONTACT
ANDY LENTHALL
A.LENTHALL@MONDIALE.CO.UK




