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Who is the Festival Goer?

AGE
18-24 12%

22%

18%

21%

9%

9%

25-34 

35-44 

45-54 

55-64 

65+ 

Only 14% of 
festival 

goers 
attended 
festivals 

outside the UK 

Children

top 10 festivals
ever attended

top 10 festivals
Visited this year

Rock /
Indie

Pop /
RnB

Dance Jazz /
Funk /
Soul /
Blues

61% 39% 38% 28%

Metal /
Punk 

Hip hop 
/ Grime

World /
Reggae

Folk /
Country

27% 25% 24%
Ambient / 
Electronica 

Classical

16% 6%17%

THE MUSIC THEY
LIKE

Festival Market Report 2022
Census data gathered from 7,000 festival-goers on their experiences and interactions with festivals in 2022.
Questions? Contact charlie.mitchell@cga.co.uk

MALE 39%

FEMALE 60%

OTHER 1%

RATHER NOT SAY 1%

OF FESTIVAL GOERS
HAVE CHILDREN

OF FESTIVAL GOERS
ARE CHILD FREE

34%

66%



2023 PLANS

PATH TO PURCHASE

top 5 REASONS PEOPLE
WOULD attend A
FESTIVAL IN 2023

A high quality line up - 18% They are too expensive - 19%

the cost of living crisis - 14%

DON’T ATTEND a festival every year - 13%

prioritising OTHER holidays - 12%

PRIORITISING OTHER experiences - 9%

A great headliner - 16%

A great headliner - 16%

friends / family attending - 15%

If the festival was more local - 8%

top 5 REASONS PEOPLE
WOULD NOT attend A
FESTIVAL IN 2023

Only 2% of people are definitely not 
attending a festival this year, and 

81% are planning on attending more 
than one festival!

Early bird offers prompted the 
most purchases in 2022, with 

only 9% of attendees buy tickets 
less than a month in advance

56% of people plan to visit 
a new festival this year

Where did they 
buy festival 
tickets? 45% 23% 20% 7% 12%

THEY BOUGHT TICKETS...
After the headliners were announced
When early bird tickets went on sale

When my friends bought theirs
When the full line-up had been released

When there was an early-bird offer

28%

33%
23%

23%

24%

A year in advance  28%

Six months in advance  22%

Nine months in
advance  19%

Three months in
advance  12%

One month in
advance  5%

One week in
advance  2%

On the
day  1%

How far in advance did THEY buy tickets?

The majority of festival 
goers thought ticket 

prices were about right



FESTIVAL HABITS
ONE - 36%

How many UK festivals 
DID FESTIVAL GOERS 

ATTENDED this year?

TWO - 28%

THREE - 17%

FOUR - 7%
FIVE OR MORE - 8%

65% 
of people 

attended more 
than one 

festival in 2022

Car shares were 
the most popular 
method of travel 
to a festival, with 

train the most 
popular public 

transport option.

59%
of attendees spent 

between  £50 and £200 
before attending a 

festival

AROUND 60%
of people spent over 
£100 at each festival

MAKE IT RAIN!
Over 50% of attendees 
  didn't set a budget for 
   festival spending.

Card or phone 
payments 
account for 
59% of 
transactions at 
festivals.

67% say they 
prefer card or 

phone 
payments.

FERRY

Camper/caravanCAR (ALONE)

WALKED

CAR (WITH 1 PERSON)

car - (with two+ people)

COACH

TRAIN

PLANE

11% 12%

31%

40%

8%

23%

8% 9% 2%

HOW DID WE GET HERE?!
Travel methods used to get to festivals in 2022

of festival goers are 
concerned about the wastage 

assocated with festivals

79% 

of people expect festivals to 
tackle their environmental 

impacts

81% 
of festival goers do not care 
about the environmental 
impact that festivals create

11% 

of festival goers are more likely to 
attend if a festival promotes that it 
has a low carbon footprint

58% 

Sustainability attitudes

CO2

Actions around drinks 
packaging were the 

most common way of reducing 
environmental impacts.

Recycling bins, water stations and 
promoting better behaviours were 

the most requested actions.

REDUCING 
ENVIRONMENTAL IMPACT?



The Festival Experience

... and what they hated

Food and drink prices were the biggest 
downer for attendees, followed by 
queues and band clashes.

of festival goers rate the “provision of non-musical attractions and entertainment” as important in their decision of which festivals to attend

11%

What THEY   loveD   most 
about festivals IN 2022

0% 5% 10% 15% 20% 25% 30%

Trying new food / drinks

Meeting new people

Drinking with my friends

New and unique experiences

The sense of escapism

Hanging out with my friends

The atmosphere

The music

ideal size of festival?
Fewer than 1,000 people 4%

1,000 - 5,000 people 17%

5,000 - 10,000 people 22%

10,000 - 20,000 people 17%

20,000 - 30,000 people 9%

30,000 - 50,000 people 5%

50,000 - 75,000 people 2%

More than 75,000 people 2%

FESTIVAL GOERS PREFER A SMALLER EVENT, WITH FESTIVALS WITH AN ATTENDANCE OF 5000 - 10,000 
PEOPLE BEING THE MOST POPULAR.  ONLY 4% PREFERRED AN EVENT WITH 50,000 + ATTENDANCE

74% of festival goers think SOUND QUALITY IS THE 
MOST IMPORTANT ASPECT OF PRODUCTION QUALITY AT 
A FESTIVAL

WHAT WAS IMPORTANT WHEN 
CHOOSING A FESTIVAL?

previous experience at same event - 60%

overall line-up - 50%

the event’s reputation - 43%

the headliners - 39%

the price of tickets - 34%

the price of food and drink - 15%

who owns the festival - 12%

CONNECTING WITH friends 
and like-minded people 

WAS A MAJOR FACTOR WHEN 
CHOOSING A FESTIVAL FOR A 
WHOPPING 49% OF PEOPLE

36%

19% OF PEOPLE WERE 
IMPRESSED BY A Diverse 
selection of food and 
drink stalls



23%
WILL ATTEND
FEWER FESTIVALS 
IN 2023

32%
WILL delay 
THEIR decision 
on whether to 
attend any UK 
festivals IN 2023

92%
oF PEOPLE SAID

THEY WERE IMPACTED 
BY INCREASED 

 COST OF 
LIVING

28%
WILL SPEND

LESS ON ALCOHOL 

16%
will attend a UK festival for a day 

rather than for the whole weekend

TECH

THE COST OF LIVING

Have you ever heard of NFT's?

Yes, and I would be likely 
to use them at festivals

No, 
never heard of 

them

Yes, and I would be 
unlikely to use them at 

festivals

(Non-Fungilble Tokens)

6%

50%

43%

58%
of festival 
goers think technology 

advances will have a 
positive impact on future 

visits to festivals

18%
will attend free 
event(s) instead 
to save money

Despite increases in the cost of living, 2022 
attendees still intend to attend festivals 
THIS YEAR, WITH LESS THAN 1% SAYING THEY 
WOULD NOT ATTEND



FOOD & DRINK:
5 MOST WANTED  
IMPROVEMENTS   

FOR FESTIVALS  
IN 2023

Free trials/samples of 
food and drink brands

Unique music 
experiences

Sponsored bar 
areas

Selfie 
booths GUEST 

SPEAKERS

Unique entertainment 
experiences

Free body 
art/glitter bars 

Wellbeing 
activities (Such as 
yoga, meditation)

Unique cultural 
experiences

Learning 
experiences

Experiences 
for children

Viewing 
towers and 

unique 
buildings

Discovery 
stages

Secret 
parties49% 46%

32% 31% 31%
26%

21% 21% 19% 18% 16% 16% 14% 11%

what would most improve their
experience at festivals?

10%

20%

30%

40%

50%

16%
will attend a UK festival for a day 

rather than for the whole weekend

FOOD & DRINK

5%

10%

15%

20%

25%

30%

35%

40%

45%

excellent good OK poor awful

How did THEY rate 
the food & drink 

choice at 
festivalS in 

2022?

FESTIVAL ATTENDEES WERE PRETTY 
IMPRESSED WITH THE FOOD AND DRINK 

SELECTION IN 2022, WITH 61% RATING 
THE DRINKS CHOICES AS GOOD OR 
EXCELLENT, AND 70% RATING THE 

FOOD CHOICE AS GOOD OR 
EXCELLENT

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

55%

VERY REASONABLE ABOUT RIGHT A LITTLE STEEP A TOTAL RIP-OFF

AND How did 
THEY rate the 
food & drink 
PRICES at 
festivalS 
in 2022?

THEY WERE LESS 
IMPRESSED BY THE 
PRICES OF FOOD AND 

DRINK AT FESTIVALS 
IN 2022, WITH  65% 
RATING THE FOOD 
PRICES AS A LITTLE 
STEEP OR A TOTAL 

RIP-OFF, AND  76% 
RATING THE PRICE OF A 

DRINK AS STEEP OR A 
RIP-OFF!

MEAL & DRINK
DEALS - 45%

Discounts on 
group orders 

- 29%

Free public 
Wi-Fi in the 
vicinity of 

the bar - 29%

Phone charging 
facilities - 23%

A wider
selection of

food on 
offer - 23%

FESTIVAL GOERS WANT MORE 
BANG FOR THEIR BUCK, WITH 
Food and drink deals AND 
Freebies TOPPING THE LIST OF 

IMPROVEMENTS ON BOTH FOOD & DRINK AND 
FESTIVAL EXPERIENCES.  WIFI AND UNIQUE 
EXPERIENCES ARE ALSO AMONG 
the improvements people 
are looking for.



CONTACT
ANDY LENTHALL

a.lenthall@mondiale.co.uk


